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What’s up with WTI #196

Editorial

by Umberto Mucci

Dear friends, 

The year of the two anniversaries 
has begun – the 250th anniversary of 
the United States and the 80th an-

niversary of the Italian Republic. To 
celebrate them, We the Italians has 
launched a project, divided into two 
parts, that will accompany us throu-

ghout 2026: Two Anniversaries, One 
Heart. You will εnd a detailed expla-

nation at this link.

Happy Birthday USA

Happy Birthday USA, which inclu-

des stories about Italy’s positive con-

tribution to 250 years of the United 
States of America, is itself divided 
into two sub-projects. 

The εrst is called Italy’s role in Ame-

rica’s greatness. We have selected ei-
ghteen great Italians who played a 
fundamental role in the 250-year hi-
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The enduring handcraft 
of Isernia bobbin lace

Italian handcra̼s

We the Italians Editorial StaΦ

For more than 600 years, the 
handcraδed tradition of bobbin 
lace known locally as merletto a 
tombolo has been an enduring 
symbol of Italian craδ herita-

ge, particularly in the province 

of Isernia in Molise. This texti-
le art, created entirely by hand, 
traces its roots back to the early 
1400s when lacemaking began to 
evolve into one of Europe’s most 
intricate and respected craδs. 

SUPPORT
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 Sacred art in Italy

Italian art

We the Italians Editorial StaΦ

In Rome’s Basilica of San Loren-

zo in Lucina, a restored fresco 
angel brieζy drew worldwide 
attention because its face appe-

ared to resemble Italian Prime 
Minister Giorgia Meloni. The 
chapel artwork, part of a resto-

ration project aδer water da-

mage, was meant to show two 
angels but one was widely seen 
as bearing a striking likeness to 
Meloni, sparking political deba-

te and crowds visiting the chur-

ch out of curiosity rather than 
for worship. 
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The rise of Italian stand-up comedy

Italian entertainment

We the Italians Editorial StaΦ

The Italian stand-up comedy sce-

ne is undergoing a clear transfor-

mation, marked by rapid growth 
and a tone that is far more direct 
and unεltered than traditional 
cabaret. Instead of masks, cha-

racters, or scripted sketches, to-

day’s comedians step on stage as 
themselves, delivering εrst-per-

son monologues rooted in lived 
experience. Their material oδen 
revolves around everyday habi-
ts, generational quirks, relation-

ships, work frustrations, and per-

sonal insecurities, with political 
and social satire woven naturally 
into the narrative.
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The village that brought the sun back
 with a mirror

Italian curiosities

We the Italians Editorial StaΦ

Hidden in the Piedmont Alps, 
there is a small Italian village 
where sunlight disappears for 
nearly a quarter of the year. The 
village is called Viganella, and 
from November 11 to February 
2 the sun never reaches its main 
square. For 83 consecutive days, 
steep mountain ridges comple-

tely block direct sunlight, lea-

ving the heart of the village in 
permanent shade. With fewer 
than 200 residents and a loca-

tion deep in a narrow alpine 
valley, Viganella long accepted 
this condition as an unavoidable 
part of daily life.
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The Cammino minerario di Santa Barbara is 
the world’s best slow-travel trail

Italian land and nature

We the Italians Editorial StaΦ

In January 2026, the Cammino 
Minerario di Santa Barbara in 
southwestern Sardinia gained 
international recognition as the 
world’s most outstanding hiking 
route. The acknowledgment pla-

ced the Sardinian trail alongsi-
de some of the most celebrated 
long-distance paths on the planet 

and highlighted Italy’s growing 
role in the global slow-travel mo-

vement.

The Cammino Minerario di 
Santa Barbara is a circular trail 
of roughly 500 kilometers that 
winds through the Sulcis-Igle-

siente-Guspinese area, one of the 
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Caponata, Sicily’s sweet-and-sour soul

Italian cuisine

Damiano Rosella

Among the dishes that best tell 
the story of its land is capona-

ta, one of the absolute symbols 
of Sicilian cuisine. Traditional-
ly made with fried eηplant, ce-

lery, onion, olives, and capers, 
caponata stands out for its swe-

et-and-sour balance, achieved 

with sugar and vinegar. It is a 
humble dish, born as a way to 
use leδovers, but over time it 
has become a true gastronomic 
icon.

In the version proposed by Da-

miano, caponata is enriched 
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Italian wine

Italian technology helps simulate Mars 
exploration and the search for life

Italian innovation

We the Italians Editorial StaΦ

Italian technology is becoming a 
crucial asset in the preparation of 
future missions to Mars. Engineers 
and researchers in Italy have deve-

loped an advanced digital system 
that allows scientists to simulate 
rover movement and plan explora-

tion activities on the Martian sur-

face with extreme precision. This 
platform combines artiεcial intelli-
gence, immersive 3D environments, 
and real data collected by orbiting 
spacecraδ to recreate Mars in a vir-

tual setting that closely mirrors re-

ality.







https://www.amazon.com/dp/B0GMRQ38VP
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Sustainability drives 
the temporary olympic village in Cortina

Italian sustainability

We the Italians Editorial StaΦ

As organizers prepare for the 
2026 Winter Olympic and 
Paralympic Games in Italy, 
one of the most unusual and 
forward-looking aspects of the 
planning is the housing stra-

tegy for athletes competing in 
the events held around Cortina 
d’Ampezzo. Unlike traditional 

Olympic villages built as per-

manent complexes, the Corti-
na Athletes Village is being as-
sembled almost entirely from 
modular, mobile made in Italy 
housing units designed to be 
eΪcient, environmentally re-

sponsible, and fully removable 
once the Games are over.







53

February 2026

Italian wine

The Calabrian land that scents the world

Italian ̈avors

We the Italians Editorial StaΦ

Between the hills and the sea of 
the Strait of Messina stretches a 
narrow strip of land in southern 
Italy that has no equal anywhere 
else in the world. It runs for just 
over 100 kilometers along the 
Ionian coast of Calabria, from 
Villa San Giovanni to Roccella 

Jonica. This is where bergamot 
grows in its purest and most va-

luable form. 

It is a citrus fruit that many pe-

ople have never tasted fresh, yet 
almost everyone knows its scent. 
Bergamot is the signature aroma 
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Spinosi, Marche’s Saper Fare 
exported around the world

Italian historical trademarks

Associazione Marchi Storici d’Italia

The history of Pastiεcio Vin-

cenzo Spinosi dates back to the 
early twentieth century and is 
closely intertwined with one of 
the signature products of Mar-

che’s gastronomic tradition: 
Maccheroncini di Campoεlo-

ne.

“Since 1933, we have been com-

mitted to preserving the tra-

ditions of our region,” said 
Vincenzo Spinosi, “in order to 
safeguard the authentic taste of 
homemade pasta. Bronze extru-

sion, carefully selected ingre-

dients, fresh eηs still broken 
by hand, and slow drying are 
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Italy ranks 4th globally and 1st for tourism 
and culture in nation brands index 2026

Italian good news

We the Italians Editorial StaΦ

Italy’s global image continues to 
be one of its strongest competiti-
ve assets – especially in tourism, 
where reputation increasingly 
shapes travelers’ choices. Accor-

ding to the 2026 edition of the 
Nation Brands Index, the country 
ranks 4th worldwide overall, con-

εrming its position among the 
most admired nations on the pla-

net. Even more signiεcant, Italy 
holds the number 1 spot globally 
for tourism appeal and cultural 
heritage, reinforcing a leadership 
role built on history, creativity, 
and lifestyle.
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Let’s celebrate Italian cuisine in the United States

Interview with Alice Gregori

Umberto Mucci

Over these εδeen years of inter-

views, at We the Italians we have 
used hundreds of tags to label the 
content published on our websi-
te. By far the most frequently used 
tag is Food. Food and cuisine are 
always essential when describing 
Italy in the United States.

With this interview we are lau-

nching a new collaboration that 
we are very happy about: the one 
with the North America section 
of APCI – Associazione Profes-
sionale Cuochi Italiani. Repre-

senting all of them, we welcome 
Alice Gregori to We the Italians.



https://www.caponatina.com/
https://www.caponatina.com/
https://www.instagram.com/noiduefarmthekitchen/
https://www.instagram.com/noiduefarmthekitchen/














https://www.amazon.com/dp/B0G6CT7LR1
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Italian wine

The 2026 Olympic torch. 
A manifesto of contemporary design

Italian design

Alberto Improda

The Milan-Cortina 2026 Olym-

pic Torch represents a reεned 
design object – a complex and 
fascinating project, rich in mea-

ning and content.

Commissioned by ENI, Pre-

mium Partner of the Games, 

and developed in collaboration 
with Versalis, the project bears 
the prestigious signature of the 
studio CRA – Carlo Ratti Asso-

ciati, with engineering and pro-

duction by Cavagna Group.

The Olympic Torch can be read 
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From imperial harbor to inland landscape, 
the story of Classis

Italian culture and history

We the Italians Editorial StaΦ

For centuries, Classis was one 
of the most important ports 
of the ancient Mediterrane-

an. Founded in the 1st century 
CE near Ravenna, it served 
as the main naval base of the 
Roman Empire in the Adria-

tic. Today, however, the sea is 
no longer visible from Classis. 
The coastline has moved seve-

ral kilometers eastward due to 
a combination of natural se-

dimentation from rivers, coa-

stal currents, and centuries of 
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The healthcare challenge. How Italy can lead 
a new culture of care

Italian healthcare

Alessandro Astorino

Healthcare today represents one 
of the principal testing grounds 
for advanced democracies. Popu-

lation aging, the rise in chronic 
diseases, shortages of healthcare 
personnel, and escalating costs 
are placing Western welfare sy-

stems under growing pressure. In 

this complex landscape, Italy has 
chosen to confront the challen-

ge not merely through emergen-

cy measures, but by launching 
a path of structural reform that 
places the individual, the quality 
of care, and the humanization of 
medicine at the center.
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Italy, a laboratory of excellence

Italian economy

Fabrizio Fasani

For many Italian Americans, 
Italy continues to be, εrst and 
foremost, the place of their ori-
gins – an emotional geography 
made up of family stories, dia-

lects, handed-down recipes, 
and return journeys.

Yet alongside this identity-dri-
ven dimension, there is a con-

temporary Italy that deserves 
to be better known, because it 
is deeply intertwined with the 
U.S. economy and with the fu-

ture of transatlantic relations.
It is the Italy that produces, 
exports, innovates, and compe-

tes – oδen far from the spot-
light, but with concrete and 
measurable results. Looking at 
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The Italian who made Formula 1 history

Italian sport

Federico Pasquali

Racing in Formula 1 is every 
driver’s dream, and managing 
to drive a car even for a sin-

gle Grand Prix represents the 
pinnacle of a career. Winning a 
race, or even a world title, is an 
achievement attained by only 
a few drivers in the history of 

the championship that began 
in 1950. 

Senna, Stewart, Lauda, Man-

sell, Prost, Alonso, Vettel, Ver-

stappen, Schumacher, and Ha-

milton are the most successful 
drivers in history, but over the 
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When Instagram sells you Italy. 
The rise of accidental “experts” 

and costly property myths

My life in Italy

Matteo Cerri

In recent years, a not-so-cu-

rious trend has taken hold 
across social media. Well-pro-

duced YouTube channels. Poli-
shed Instagram reels. Facebook 
groups with tens of thousands 
of followers. Many are run by 
American visitors - sometimes 

part-time residents - who have 
fallen in love with Italy and 
swiδly repositioned themsel-
ves as guides for others eager 
to buy a home here. Something 
that apparently sounds always 
too good to be true as lifestyle 
choice or rental investment.
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In northern Italy’s Trentino 
Alto Adige, a region deεned 
by Alpine landscapes and a 
long history of cultural exchan-

ge with Central Europe, street 
food tells a story that is very 
diΦerent from the rest of the 
country. Here, everyday eating 

habits are shaped less by pizza 
slices and more by sausages, fer-

mented cabbage, and bread ba-

ked for cold climates. Wurstel, 
sauerkraut, and brewtzel form 
the backbone of the region’s 
street food culture, oΦering εl-
ling, practical, and deeply roo-

Street food traditions of Trentino Alto Adige

Italian street food

We the Italians Editorial StaΦ









https://villacagnoni-boniotti.com/
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Work visa allowances for those 
with Italian ancestry

Italian Citizenship Assistance

Italian Citizenship Assistance

Good news has come in the 
wake of the Tajani Decree that 
restricted eligibility requi-
rements for citizenship jure 
sanguinis back in March 2025. 
Those who have Italian ance-

stors and come from a certain 
country can now apply for an 
Italian work visa outside of 

the usual quota system. This 
could be especially beneεcial 
for those who desire to live 
and work in the country but 
do not εt the new citizenship 
parameters. Read on to learn 
more about eligibility for this 
exception to εnd out if you 
qualify.

https://villacagnoni-boniotti.com/






https://www.italiancitizenshipassistance.com/
https://www.italiancitizenshipassistance.com/
mailto:info%40italiancitizenshipassistance.com?subject=
mailto:info%40italiancitizenshipassistance.com?subject=
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The Metapontino between history, 
agriculture, and the Ionian sea

Italian territories

We the Italians Editorial StaΦ

Stretching across the southe-

astern coast of Italy, the 
Metapontino is a lowland 
territory in the region of Ba-

silicata, deεned by long san-

dy beaches, fertile plains, and 

a history that stretches back 
more than 2,500 years. Posi-
tioned between the Bradano 
and Basento rivers and bor-

dering the Ionian Sea, this 
area is known for its agricul-
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The Carnival of Offida
Italian traditions

We the Italians Editorial StaΦ

The Carnival of OΪda is one 
of the most distinctive and de-

eply rooted folk celebrations in 
central Italy, taking place every 
year in the town of OΪda, in 
the Marche region. Unlike the 
more polished and tourist-o-

riented carnivals of Venice or 

Viareηio, OΪda’s carnival 
preserves a raw, communal 
character that has changed very 
little over centuries. Its origins 
can be traced back at least to 
the 16th century, making it one 
of Italy’s oldest continuous car-

nival traditions.
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Friuli Venezia Giulia 
and its distinctive wine culture

Italian wine

We the Italians Editorial StaΦ

Located in northeastern 
Italy, Friuli Venezia Giulia 
stretches from the Alps to 
the Adriatic Sea, a region 
shaped by mountains, plains, 
and coastal breezes. Covering 
roughly 7,800 square kilome-

ters and bordered by Austria 
and Slovenia, its varied land-

scapes create ideal conditions 
for a wide range of agricultu-

ral products. Among these, 
wine stands out as one of the 
region’s most distinctive and 
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La Spezia and the global luxury 
yachting industry

Italian industrial districs

We the Italians Editorial StaΦ

The industrial district of La 
Spezia in Liguria has εrmly 
established itself as one of 
the world’s leading centers 
for luxury yachting, evolving 
from a traditional naval port 
into a global reference point 

for high-end marine manu-

facturing. Today, approxi-
mately 26% of global yacht 
and megayacht production 
takes place in the La Spezia 
area, a striking εgure that 
highlights the city’s strategic 
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Non c’è due senza tre

Italian proverbs

We the Italians Editorial StaΦ

The Italian proverb “Non c’è due senza tre” (literally “There is no two 
without a three) expresses the idea that when something happens twi-
ce, it is very likely to happen a third time. It can be interpreted in dif-
ferent ways depending on context. In an optimistic sense, it conveys 
hope that a positive event will continue, such as repeated success or 
good luck. In a pessimistic sense, it reζects the fear that a negative 
event will recur again. The saying also applies to human behavior: an 
action repeated twice is more likely to be repeated a third time, po-

tentially turning into a habit, whether good or bad. Culturally, the 
proverb is linked to the symbolic power of the number three, oδen 
seen as a complete or perfect cycle in many traditions and religions. 
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