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What’s up with WTI #190

Editorial

by Umberto Mucci

Dear friends, 

Finally, our new website is live! It’s 
more attractive, faster, more com-
plete, and it will soon allow us to do 
even more. We invite you to visit it 
here.

Please note that the areas we use to 
divide the United States have been 
reduced from 9 to 6: the new re-

gions are New England, New York, 
East, Midwest, South, and West. 
Starting this month, the newsletter 
will also follow this new structure. 
So, subscribers to the Great Lakes 
newsletter will now be part of the 
Midwest one; those who subscribed 
to the South East newsletter will be 
moved to the South; and California 
newsletter subscribers will join the 
West.

http://www.wetheitalians.com/
http://www.wetheitalians.com/
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Last weekend, I had the pleasure 
of sharing some Italian Ameri-
can stories at the Italia-Ameri-
ca Friendship Festival in Vicen-
za. I believe it’s very important 
- especially in these times - to 
organize events that promote 
dialogue and friendship between 
Italy and the United States. Vi-
cenza is a special city, home to 
the largest American communi-
ty in Italy, and we will be cele-
brating it in October’s monthly 
interview. Stay tuned!

We launched the second We the 
Italians survey, organized wi-
thin the framework of the Italia 

America Reputation Lab.

It’s September, and in the Uni-
ted States October is about to 
be celebrated as Italian Heritage 
Month. 吀栀is is because the se-
cond Monday of October the US 
celebrate Columbus Day. For the 
vast majority of Italian Ameri-
cans, Christopher Columbus has 
long been - and still is - a symbol 
of Italian pride. Of course, not 
for everyone. In recent years, the 
legacy of Columbus has come 
under attack, and some believe 
that these attacks extend to the 
very idea of Italian identity in 
the United States.

https://forms.gle/EwwyMDfKAbEBxYTK9
https://forms.gle/EwwyMDfKAbEBxYTK9
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We would like to know your thou-
ghts on this issue: do you think Co-

lumbus Day should be retained as a 
federal holiday?

Please answer the survey here. 

As always, you’ll also have the op-
portunity to leave a comment in ad-
dition to your response. We kindly 
ask you to share your opinion freely 
and respectfully - and we thank you 
for that.

Just like our 昀椀rst survey on dual ci-
tizenship, the results of this survey 
will be shared both in Italy and in 
the United States, and will be pre-

https://forms.gle/EwwyMDfKAbEBxYTK9


10

September 2025

sented by us to the Italian institu-
tions.

With this second survey, we are be-
ginning to collaborate with three of 
the most important Italian Ameri-
can organizations: Conference of 
Presidents of the Major Italian Ame-
rican Organizations, Italian Ameri-
can ONE VOICE Coalition, Italian 
Sons and Daughters of America. We 
thank them, and we invite you to 
spread the word about this survey so 
that as many people as possible who 
appreciate being asked for their opi-
nion from Italy can participate.

I mentioned the Italia America Re-

putation Lab (IARL), where We the 
Italians is happy and proud to have 
a partnership with my friend Davi-
de Ippolito. A few days ago, Davide 
had the chance to greet the new Ita-
lian American Pope, Leo XIV, and 
brie昀氀y explain what the IARL is. 
You can read the story of this exci-
ting meeting here.

Our Facebook page keeps growing, 
and we’re happy to have reached 
another nice milestone: 80,000 fol-
lowers. If you haven’t already, we in-
vite you to follow us - you can 昀椀nd 
the page here. Next goal: 90,000 fol-
lowers!

https://www.iarl.us/
https://www.iarl.us/
https://wetheitalians.com/news/meeting-italian-american-pope-describing-what-we-do-these-wonderful-community
https://wetheitalians.com/news/meeting-italian-american-pope-describing-what-we-do-these-wonderful-community
https://www.facebook.com/WeTheItalians/
https://www.facebook.com/WeTheItalians/
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吀栀is month we welcome a new Am-
bassador to our to the We the Ita-
lians team.

Jennifer Adriana LaDelfa is our new 
Ambassador in Brooklyn, New York. 
Jennifer grew up in Brooklyn’s Little 
Italy managing programs for Federa-
tion of Italian American Organiza-
tion’s Il Centro. She was a publicist 
and events producer for the Colum-
bus Day Parade on Fi昀琀h and YAA 
Events Chair of the Columbus Citi-
zens Foundation for over a decade. 
As a Journalist, Jennifer represents 

Giornale Italo Americano and the 
Italian American Museum at City 
Hall. Jennifer is a Board Member 
of the Italian Heritage and Cultu-
re Committee of New York and of 
the Conference of Presidents of the 
Major Italian American Organiza-
tions.

As mentioned last month, part of the 
new direction for We the Italians, we 
want to include our audience more 
than ever. We’re launching a new vi-
deo project aimed at giving a voice 
and face to Italian stories, emotions, 
and places across the United States. 
With your help, we’re creating a se-
ries of short videos that tell the story 
of Italian America - through your 
eyes, from your community. 

吀栀ese videos will be featured on our 
Facebook page, which gets 5.5 mil-
lion views each month, and the best 
ones will be selected for our exclusive 
Meta Subscription program. 吀栀ey’ll 
also be posted on our Instagram and 

Jennifer Adriana LaDelfa
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TikTok channels, helping us build a 
more authentic and engaging social 
media presence while giving visibili-
ty to you and your content.

Want to make a video? Here are a 
few quick tips:
• Use your phone in vertical (Reel) 

format
• Aim for 30 to 60 seconds
• Make sure your face is well-lit 

with natural light (no backli-
ghting)

• • Choose a quiet place and avoid 
loud background noise

• • Be yourself, smile, and have fun!

You can focus on one (or more!) of 
the following topics:
1. Italian festivals or events

2. Local Italian landmarks or busi-
nesses

3. “Sauce or Gravy?”

吀栀is will be a playful look at the he-
art of Italian American culture. Once 
your video is ready, you can send it 
to us via email or Messenger.

And it doesn’t stop there! 吀栀at’s why 
we ask you to subscribe to We the 
Italians. 

It’s all for now. Please stay safe and 
take care, and enjoy our magazine 
and our contents on our website. 
Stay safe and take care: the future’s 
so bright, we gotta wear tricolor sha-
des! A big Italian hug from Rome.

https://www.facebook.com/WeTheItalians/support/?surface=permalink_subscribe_url&entrypoint_surface=comet_permalink
mailto:info%40wetheitalians.com?subject=
https://www.facebook.com/WeTheItalians/
https://www.facebook.com/WeTheItalians/support/?surface=permalink_subscribe_url&entrypoint_surface=comet_permalink
https://www.facebook.com/WeTheItalians/support/?surface=permalink_subscribe_url&entrypoint_surface=comet_permalink
http://www.wetheitalians.com/


13

September 2025

Lambrusco, the sparkling red 

that conquered the world

Italian wine

We the Italians Editorial Sta昀昀

When people think of spar-
kling wine, their minds o昀琀en 
go straight to the golden 昀椀zz of 
Champagne or the crisp bubbles 
of Prosecco. Yet in the heart of 
northern Italy, there is another 
sparkling treasure that tells a 
di昀昀erent story - one written in 

shades of ruby and garnet. 吀栀at 
wine is Lambrusco, a red with a 
lively e昀昀ervescence and an even 
livelier history. It is both ancient 
and modern, rustic and re昀椀ned, 
deeply tied to its homeland but 
increasingly beloved across the 
globe.
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Ancient roots and rural traditions

吀栀e name “Lambrusco” does not re-
fer to a single grape but to a family 
of varieties that have grown wild 
in the Emilia Romagna region for 
centuries. References to these vines 
appear as far back as Roman times, 
when writers praised a sparkling 
red that accompanied soldiers and 
farmers alike. Unlike many culti-
vated varieties, Lambrusco thrived 
in the 昀氀at plains and fertile soils of 
the Po Valley, adapting naturally to 
the rhythms of local agriculture.

For generations, farming families 
made their own Lambrusco, o昀琀en 
bottling it while fermentation was 
still active. 吀栀e result was a wine 
that carried a natural sparkle, ear-
thy aromas, and a vibrant acidity. 
It was never meant to be a luxury 

product. Instead, it was the wine of 
the people - a昀昀ordable, refreshing, 
and perfectly suited to the hearty 
dishes of Emilia, from rich pastas 
to cured meats.

A modern reinvention

吀栀e 20th century transformed 
Lambrusco into a household name. 
Advances in winemaking allowed 
producers to harness its natural 
e昀昀ervescence in a more controlled 
way, giving the wine consistency 
and international appeal. By the 
1970s and 1980s, Lambrusco had 
become one of Italy’s most expor-
ted wines, particularly popular in 
the United States. Sweet and li-
ghtly sparkling versions charmed 
American drinkers, o昀昀ering an ap-
proachable alternative to heavier 
reds.
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吀栀is success, however, came with a 
price. 吀栀e image of Lambrusco as a 
simple, sugary wine overshadowed 
the depth and variety it could of-
fer. Serious wine drinkers o昀琀en 
dismissed it, forgetting that at its 
best, Lambrusco is complex, versa-
tile, and deeply connected to one of 
Italy’s richest culinary traditions.

Diversity in the glass

One of Lambrusco’s greatest stren-
gths lies in its diversity. 吀栀ere are 
several sub-varieties, each with its 
own character. Lambrusco di Sor-
bara, for example, is known for its 
pale color, 昀氀oral notes, and bright 
acidity. Lambrusco Grasparossa 
produces deeper, more robust wi-
nes with darker fruit 昀氀avors and a 

fuller body. Lambrusco Salamino 
combines the best of both worlds, 
o昀昀ering freshness and structure.

Beyond these, countless local varia-
tions exist, re昀氀ecting the creativity 
of winemakers across Emilia Ro-
magna and neighboring Lombardy. 
Some Lambruscos are bone-dry, 
while others retain a touch of swe-
etness. Some are light and playful, 
others bold and tannic. 吀栀is range 
allows Lambrusco to move easily 
from casual aperitifs to elegant di-
ning tables, surprising those who 
only know it from its most com-
mercial versions.

吀栀e perfect match for Emilia’s cu-
isine

If you want to understand Lambru-
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sco, you have to taste it alongside 
the food of its homeland. Emilia 
Romagna is famous for dishes that 
are rich, savory, and indulgent: 
tortellini in broth, lasagna layered 
with béchamel, tagliatelle topped 
with ragù. Add to that a world of 
cured meats - prosciutto di Parma, 
mortadella, culatello - and cheeses 
like Parmigiano Re最最iano.

Lambrusco is the ideal companion 
for these 昀氀avors. Its bubbles cut 
through fat, its acidity refreshes 
the palate, and its fruitiness balan-
ces the saltiness of cured meats and 
aged cheeses. Few wines achieve 
such harmony with regional cuisi-

ne. 吀栀is is why Lambrusco is more 
than just a beverage - it is part of 
the cultural fabric of Emilia, inse-
parable from the meals and gathe-
rings that de昀椀ne life there.

吀栀e global comeback

In recent years, Lambrusco has 
been experiencing a renaissance. 
Wine lovers, increasingly curious 
about authentic and lesser-known 
varieties, are rediscovering its ap-
peal. Producers have responded 
by emphasizing quality, tradition, 
and the unique terroir of their vi-
neyards. Dry and artisanal bottlin-
gs are now reaching international 



17

September 2025

markets, o昀昀ering a very di昀昀erent 
experience from the mass-market 
Lambruscos of the past.

吀栀is revival has also been fueled 
by the growing popularity of spar-
kling wines worldwide. Consumers 
who once reserved bubbles for 
special occasions now enjoy them 
year-round, appreciating their ver-
satility and celebratory feel. Lam-
brusco, with its approachable price 
and food-friendly pro昀椀le, 昀椀ts per-
fectly into this trend. As a result, 
it is once again one of Italy’s most 
exported wines, holding its own 
alongside white sparklers like Pro-
secco.

A symbol of identity

For the people of Emilia Roma-
gna, Lambrusco is more than just 
a product. It is a symbol of local 
pride and identity. Vineyards and 
wineries o昀琀en remain family-run, 

passing down knowledge from one 
generation to the next. Each bott-
le carries the story of a region that 
values tradition while embracing 
innovation. Festivals, tastings, and 
celebrations keep the connection 
alive, reminding both locals and vi-
sitors that Lambrusco is not simply 
consumed - it is shared.

吀栀e wine’s resilience also re昀氀ects 
the spirit of the region itself. Emi-
lia Romagna has endured wars, 
economic upheavals, and cultural 
change, yet it has always preserved 
its culinary and agricultural heart. 
Lambrusco embodies this enduran-
ce: humble, adaptable, but never 
losing its authenticity.

Looking ahead

吀栀e future of Lambrusco seems bri-
ght. Younger winemakers are expe-
rimenting with organic practices, 
traditional bottle fermentation, 
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and limited editions 
that highlight speci昀椀c 
vineyards. At the same 
time, established produ-
cers are investing in qua-
lity and expanding their 
reach abroad. 吀栀e chal-
lenge remains balancing 
global demand with re-
spect for local roots, en-
suring that Lambrusco 
never loses the charm 
that makes it unique.

What is clear is that Lambrusco has 
earned its place among the wor-
ld’s great wines, not by imitating 
others but by staying true to itself. 
Its vibrant sparkle, crimson hues, 
and joyful spirit continue to win 
over drinkers from Modena to New 
York, from Parma to Tokyo.

A wine of celebration

To drink Lambrusco is to embrace 
a tradition that stretches back cen-
turies, yet still feels fresh and mo-
dern. It is a wine that brings people 
together, whether around a family 
table in Emilia or at a dinner par-
ty halfway across the globe. With 
every glass, it o昀昀ers not only refre-
shment but also a reminder of resi-
lience, community, and the simple 

joy of sharing.

In a world over昀氀owing 
with choices, Lam-
brusco stands out for 
its authenticity and 
character. Sparkling, 
red, and endlessly ver-
satile, it proves that 
sometimes the most 
unexpected wines can 
leave the most lasting 
impression.
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The queen of Italian television. 

Why Maria De Filippi’s shows keep winning

Italian entertainment

We the Italians Editorial Sta昀昀

Italian television has many stars, 
but only one undisputed queen. 
For decades, Maria De Filippi 
has managed to capture the at-
tention of millions of viewers 
with shows that consistently 
dominate ratings. She does not 
rely on dazzling beauty or 昀氀ashy 

on-screen presence - she rarely 
appears in front of the camera 
compared to the celebrities she 
helps launch. Instead, her power 
lies in her instinct for under-
standing what audiences want 
and in her ability to turn simple 
ideas into cultural phenomena. 
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吀栀ree of her most successful pro-
grams - Amici, Uomini e Donne, 
and C’è Posta per Te - explain why 
she remains at the center of Italian 
entertainment.
Before having this huge success, 
Maria started becoming famous 
when she married Maurizio Co-
stanzo, one of Italy’s most in昀氀uen-
tial journalists and television ho-
sts. But then she started shining on 

her own because of her talent.

Amici: Turning Young Talent Into 
Stars

When Amici 昀椀rst aired, it broke 
away from the usual format of ta-
lent competitions. Rather than 
focusing on one-o昀昀 performan-
ces, the show built a school-like 
environment where young singers, 

with Maurizio Costanzo
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dancers, and performers trained 
day a昀琀er day under the guidance 
of professionals. 吀栀is approach 
allowed the audience to watch ta-
lent grow and evolve in real time.

吀栀e appeal of Amici lies in the 
emotional investment it creates. 
Viewers are not just watching 
contestants sing or dance; they wi-
tness the stru最最les, setbacks, and 
triumphs of young people chasing 
their dreams. Every episode feels 
like part of a larger story, and fans 
become attached not only to the 
performances but also to the per-
sonalities behind them.
吀栀e program also o昀昀ers a sprin-
gboard to genuine careers. Many 
of today’s most popular Italian 

singers and entertainers got their 
start on that stage, proving that 
the show doesn’t just produce 
television - it produces stars. In 
a media landscape o昀琀en 昀椀lled 
with 昀氀eeting fame, Amici has di-
stinguished itself by turning raw 
potential into long-term success 
stories.
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Uomini e Donne: Romance, 
Drama, and Real Emotions

Another jewel in De Filippi’s 
crown is Uomini e Donne, a 
dating program that has rede-
昀椀ned how love stories are told 
on television. At 昀椀rst glance, 
it might seem like a typical 
matchmaking show. But what 
makes it unique is the way it 
blends authenticity with en-
tertainment.

Unlike many dating formats 
that feel overly staged, Uomini 
e Donne thrives on unpredi-
ctability. 吀栀e participants are 
real people with strong perso-

nalities, and their interactions 
o昀琀en lead to explosive argu-
ments, heartfelt confessions, 
or unexpected romances. 吀栀e 
conversations feel raw and 
unscripted, giving viewers the 
impression that they are wit-
nessing genuine moments of 
vulnerability and passion.

Over the years, the show has 
also expanded its reach by in-
cluding di昀昀erent types of par-
ticipants. From young adults 
searching for their 昀椀rst big 
love to older individuals lo-
oking for companionship la-
ter in life, the program re昀氀ects 
the diversity of relationships 
in contemporary society. 吀栀is 
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inclusiveness has kept the for-
mat fresh and allowed multiple 
generations to see themselves on 
screen.

Ultimately, Uomini e Donne 
succeeds because it taps into a 
universal desire: the search for 
love. By combining humor, ten-
sion, and authenticity, it keeps 
audiences glued to their screens 
season a昀琀er season.

C’è Posta per Te: Stories 吀栀at 
Touch the Heart

While Amici highlights ambi-
tion and Uomini e Donne thri-
ves on passion, C’è Posta per Te 
is built on empathy. 吀栀is pro-

gram gives people the chance to 
reconnect with lost family mem-
bers, reconcile a昀琀er con昀氀icts, or 
deliver long-overdue messages 
to loved ones. At its core, it is 
about communication, forgive-
ness, and second chances.

吀栀e format is simple but power-
ful: an envelope is delivered, 
someone opens it, and a deeply 
personal story unfolds. What 
makes the show unforgettable is 
the emotional intensity. Tears, 
hugs, and sometimes rejections 
play out in front of millions of 
viewers, reminding everyone of 
the complexities of human rela-
tionships.
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Audiences are drawn to C’è 
Posta per Te not only because 
of the dramatic revelations but 
also because of the catharsis 
it provides. Watching others 
face their past, ask for forgive-
ness, or declare love encoura-
ges viewers to re昀氀ect on their 
own lives. 吀栀e show creates a 
sense of shared humanity, pro-
ving that everyone, regardless 
of status or background, expe-
riences joy, pain, and longing.

吀栀e Secret of De Filippi’s Suc-
cess

吀栀e triumph of these three 
programs reveals the qualities 
that make Maria De Filippi 
such a dominant force. First, 
she understands storytelling. 
Whether it’s the journey of a 
performer, the unpredictabi-
lity of romance, or the drama 
of family reunions, each show 
revolves around narratives that 
viewers can connect to on a 
personal level.
Second, she trusts authentici-
ty. Even when the settings are 
constructed for television, the 
emotions are real. Audiences 
sense that the tears, laughter, 
and con昀氀icts are not scripted 
but emerge naturally from the 
participants’ lives.

Finally, she constantly adap-
ts. Over the years, De Filippi 
has 昀椀ne-tuned her formats to 
re昀氀ect cultural changes and 
evolving audience tastes. 吀栀is 
昀氀exibility allows her shows to 
remain relevant while others 
fade into memory.

A Lasting Legacy

Maria De Filippi’s genius is not 
about chasing trends but about 
shaping them. Amici, Uomi-
ni e Donne, and C’è Posta per 
Te demonstrate her ability to 
touch on universal themes - 
dreams, love, and forgiveness 
- while packaging them in for-
mats that feel fresh and com-
pelling.

In a world where television 
faces competition from count-
less digital platforms, she con-
tinues to prove that strong 
storytelling and genuine emo-
tion can still bring millions 
together in front of the screen. 
Her shows are not just pro-
grams; they are cultural tou-
chstones, and their continued 
success con昀椀rms that De Filip-
pi’s reign as the queen of Ita-
lian television is far from over.
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Farewell to Giorgio Armani, king of fashion, 

explorer of design

Italian design

Alberto Improda

Giorgio Armani, who passed 
away in Milan on September 3, 
2025, was without question one 
of the greatest 昀椀gures of our 
time in both business and the 
arts. 吀栀ere is no need to underli-
ne the in昀氀uence of the designer 
from Piacenza in Emilia Roma-

gna – known to all as “the King” 
– on the world of fashion.

Journalist Serena Tibaldi once 
wrote: “King Giorgio. An abso-
lute legend of fashion, a univer-
sal icon of contemporary style, 
liberator of women, inventor of 
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trends, looks, and above all, ways 
of being.”

Patrizia Vacalebri described him 
as “the king of minimalist style, 
the inventor of contemporary 
elegance, admired and celebrated 
by the public, the press, and cele-
brities alike.”

But Armani’s role in society and 
his in昀氀uence on the modern era 
went far beyond fashion. “King 
Giorgio” embodied an inimitable 
style, a distinctive vision of the 
world, and a unique, unmista-
kable way of looking at reality.

吀栀is is what gave rise to the idea 
of the “Armani Code.” As critic 
Angelo Flaccavento explained: 
“吀栀e vibrant purity of the Arma-
ni code is not for everyone, but it 
wins people over. It feels modern, 
stripped-down, elegant, yet also 
warm and human.”

吀栀e Armani Code led him to play 
an authoritative role not only in 
fashion but also in design, a 昀椀eld 
where he was both a brilliant 
pioneer and an endlessly curious 
explorer. His foray into design 
emerged naturally, almost inevi-
tably, as an extension of his un-
mistakable stylistic language.
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Leonardo Castiglione captured 
this perfectly in his essay “When 
Fashion Breathes Like Archi-
tecture”: “Armani never created 
fashion the way others did. His 
minimalism – elegant and impla-
cable – breathed with the same 
rhythm as the great masters of 
modern architecture. His decon-
structed jackets, falling lightly on 
the body as if the fabric breathed 
on its own, were small exercises in 
balance: between void and volu-
me, sartorial memory and futuri-
stic anticipation. Light structures 

of a building where every seam 
and fold was an invisible pillar. 
Every fabric – from cashmere to 
linen, from velvet to technical 
cotton – became a building ma-
terial, clothing not only the body 
but also the mental space of the 
wearer.”

吀栀is relationship with design be-
came fully explicit, and structu-
rally entrepreneurial, in 2000 
with the launch of Armani/Casa.
As Annabelle Dufraigne recalled 
in a recent conversation with Ar-
mani, he re昀氀ected on key mile-

Armani casa
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stones: “吀栀e creation of the brand 
25 years ago was without doubt a 
crucial moment. 吀栀e opening of 
the boutique on Corso Venezia in 
Milan, in the former De Padova 
showroom, was a turning point 
for Armani/Casa; it was like ta-
king ownership of Milanese de-
sign. And the two presentations 
at Palazzo Orsini were also fun-
damental steps, connecting the 
worlds of fashion and design, em-
phasizing the dialogue and conti-
nuity between the two.”

In 2010 came the debut of the Ar-
mani Hotels – luxurious 昀椀ve-star 
spaces de昀椀ned by understated 

re昀椀nement. 吀栀ese in turn ope-
ned the way for the 昀椀rst Arma-
ni-branded residences, once again 
re昀氀ecting the Armani Code’s vi-
sion of lifestyle and elegance.

Armani’s bond with the United 
States was particularly strong. 
He o昀琀en recalled with emotion 
his 昀椀rst arrival in New York: “My 
昀椀rst trip to New York was exhila-
rating. To see the city in person, 
a昀琀er dreaming of it and watching 
it only in movies, le昀琀 a lasting im-
pression on me. It was the 1970s, 
America was bursting with ener-
gy, and I felt part of it.”

Armani casa































































































https://www.amazon.com/dp/B0DQ12YVFT?ref_=pe_93986420_774957520
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